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Hutchison Ports invented the
International Ports category.

Over decades, we've built the world's
most comprehensive port network,
stretching throughout Asia, the Middle
East, Africa, Europe, the Americas

and Australasia.

We have more experience, knowledge
and expertise than any other group.

Today we are the world’s leading port
network. This book explains how our
brand and values keep us at the forefront.



“NOW AS WE GO FORWARD,
WE ARE MOVING INTO THE
STRONGEST POSITION
WE'VE EVER BEEN IN.

WE'LL CONTINUE TO LEAD
TOGETHER, ACROSS OUR
NETWORK, STRENGTHENING
OURPOSITION AS THE
LEADING PORT OPERATOR.”

ERICIP, GROUP MANAGING DIRECTOR.

Leading an industry is a bold ambition
for any organisation, in any category.
And one that few can realise.

We began our journey 150 years ago,

and we've been leading the way ever since,
delivering best on what matters most to all
our customers, partners and employees.



OURSTRENGTHS

WE ARE AN EXPERIENCED INTERNATIONAL PORTS OPERATOR

WE SET THE STANDARDS FOR OUR INDUSTRY

WE ARE A TRUE GLOBAL NETWORK OF PORTS

OUR SUCCESS IS PROYVEN THROUGH GENERATIONS AND CONTINENTS
WE FOCUS ON THE FUTURE, NOT JUST THE PRESENT

WE OFFER CUSTOMISED SERVICE, NOT ONE-SIZE-FITS-ALL

WE DEVELOP LONG-TERM PARTNERSHIPS

WE BUILD TRUST WHEREVER WE OPERATE



ITISNOT ENOUGH

TO FOCUS SOLELY ON
THE HERE AND NOW.

WE LOOKTO THE
FUTURE, WITH AMBITION
TO IMPROVE, AND A
COMMITMENT

TO PROGRESS.

ONWARDS, UPWARDS.
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The journey towards a new identity begins.

Starting with sky and sea, horizons,
global and local perspectives,
the 'H’ of Hutchison Ports.



HARMONY
AND BALANCE
INSPIRE OUR
VISUAL LANGUAGE.
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ESTABLISHED
NAUTICAL CODES
INSPIRE OUR
IDENTITY.




HUTCHISONPORTS

We are Hutchison Ports. Our name says
who we are and what we do. It is a confident
reflection of our scale and reach.



“THE SYMBOL WAS CONCEIVED
AS AVISUAL SHORTHAND FOR
HUTCHISON PORTS; WHO THEY
ARE AND WHAT THEY DO.

ON ONE LEVEL IT DENOTES
THE MEETING OF SEA AND SKY,
AND THE HORIZON WHICH
CONNECTS THEM.

BUT IT ALSO REPRESENTS THE
IDEA OF UNITY; THE COMING
TOGETHER OF EXPERTISE,
KNOWLEDGE AND PEOPLE IN
A SINGLE GLOBAL NETWORK”

WHAM, CK HUTCHISON'S GLOBAL CREATIVE AGENCY

Sky and sea blues. The Hutchison Ports
primary colours. They are Ports Sky Blue
and Ports Sea Blue. We will show our
colours proudly and prominently across
the network.

Our progressive angle. The upward
angle in our symbol represents a horizon
line, progress and ambition, and our
commitment to improve and grow.



OURLOGO.
APPLIED
CONSISTENTLY,
RECOGNISED
GLOBALLY.

= HUTCHISONPORTS



Verlag by Hoefler and Frere-Jones.
Verlag is Hutchison Ports principal
typeface. Designed in the 1990s, but
only released publicly in 2006, Verlag
stands the test of time. It evokes

images of the past, in the simple
liveries of ocean-going vessels.

But it is also contemporary; bearing
the gravitas of an industry leader and
future-facing organisation.

Verlag is flexible and global; available

in over 30 weights, widths and styles, and
over 100 languages. It unifies

our network, how we look and how

we communicate.

EAGLE

Maritime tradition inspires our typography.



MOVEMENT AND
PROGRESS INSPIRE
OURSHAPES AND
COLOURS.



The elements of our new identity
come together. Logo, colours,
shapes and typography.
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ASYMBOL

OF EXCELLENCE
INTHE WORLD
OF PORTS.
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UNITY.
THE HUTCHISON PORTS WAY.

UNITY is what we stand for, and
it sums up our values as a network.
It is the word that best describes
who we are, how we operate and
why we are the industry leaders.

UNRIVALLED NETWORK
STANDARDS STRENG



THE COMING
TOGETHER |
OF PEOPLE,
KNOWLEDGE,
EXPERTISE
AND IDEAS.




UNRIVALLED STANDARDS



UNRIVALLED STANDARDS

WE SET NEW
STANDARDS AND
CONTINUOUSLY
STRIVETO
EXCEED THEM.

TROLLEY
FORWARD

TROLLEY
BACYNNARD




3 R _ - UNRIVALLED STANDARDS
= = | = WE ARE ALWAYS
= 2 e S INNOVATING,

CONSTANTLY
LOOKING FOR
BETTER AND MORE
EFFICIENT WAYS
OF WORKING.
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UNRIVALLED STANDARDS

WE GO ABO
AND BEYO?!
EXPE ATLIVUNS. - .
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NETWORK STRENGTH

WE SHARE
AN AMBITION
TO KEEP

IMPROVING
OURNETWORK. N
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NETWORK STRENGTH

WEWORK TOGETHER
AS ONE TEAM. ACROSS
THE WORLD, AROUND
THE CLOCK.
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NETWORK STRENGTH

WE RESPECT, |
SUPPORT AND LISTEN

TO EACH OTHER.

NOT JUST OPERATING
BUT COOPERATING.
ACROSS PORTS,
NATIONS AND
CONTINENTS.




INFORMED DECISIONS



INFORMED DECISIONS

WE ARE EXPERTS
INWHAT WE DO.

WE MAKE DECISIONS
WITH THE FUTURE

IN MIND.
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INFORMED DECISIONS
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EVERYTHING
IT TOUCHES.






TRUSTED AND HONEST

OURAPPROACHTO
BUSINESS IS ALWAYS
PROFESSIONAL,
ETHICAL, HONEST
AND UP-FRONT.




TRUSTED AND HONEST

WE TAKE
RESPONSIBILITY
FOROURACTIONS
AND DECISIONS.
THIS IS OURWORD,
AND WE STAND

BY IT.










OUR PARTNERS

OUR CUSTOMERS
COME FIRST.
WHAT MATTERS
MOST TO THEM




YOUR PARTNERS

WE ARE FLEXIBLE
AND RESPONSIVE
IN THE WAY

WE WORK.




YOUR PARTNERS

WE OFFER
OUR CUSTOMERS
SOLUTIONS THAT
ARE TAILORED
TO THEIR PRECISE
NEEDS.
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YOUR PARTNERS

WHEREVER WE
OPERATE, WE
FORM AND
MAINTAIN STRONG
PARTNERSHIPS.
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UNRIVALLED
STANDARDS

We set new standards and
continuously strive to exceed them.

We are always innovating, constantly
looking for better and more efficient
ways of working.

We go above and beyon
to provide the be

INFORMED DECISIONS

We are experts in what we do
We make decisions with
in mind.



hutchisonports.com
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